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Course Description:

Generating impact from research has become increasingly important, and researchers can
utilise connections with industry and commercial partners to contribute to tackling some of
the biggest societal problems and influence policies. Researchers can also unlock the access
to funding and unique datasets through connections with industry and commercial partners.
This workshop will explore how to build connections with stakeholders, including industry
and commercial partners, as well as how to communicate the research compellingly for
mutual benefits.

In the first part of the masterclass, we are going to explore the importance of engaging with
external stakeholders as a social sciences researcher. The focus will extend to identifying
relevant stakeholders, for individual research projects, and understanding how to approach
and build working relationships with different stakeholders. Furthermore, the session will
focus more thoroughly on different modes of engaging with industry and businesses, ranging
from creation of spinout companies to designing research projects. The participants will have
an opportunity to craft their own plan of engaging with stakeholders.

In the second part of the masterclass, we are going to uncover the elements of compelling
communication, as an important entrepreneurial skill. Tailoring of the messages to
appropriate audiences and elements of good practice for writing clear messages, including
industry and commercial partners, will be discussed. The participants will do a series of
interactive activities, in which they will create messages for different audience groups.
Finally, we are going to focus on non-verbal aspects of compelling communication.


https://www.kcl.ac.uk/visit/bush-house-south-east-wing
https://training.kcl.ac.uk/kcl/#he/dev/eventDetails%2C%3Bem%2CproviderCode=LISS%2CproviderOrgAlias=kcl%2Cnumber=2142%2C%3B
https://liss-dtp.ac.uk/training/frequently-asked-questions/
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Meet your course convenor(s):

Dr Ema Talam (FHEA FEEUK) is Entrepreneurial Skills Manager at the Entrepreneurship
Institute at King’s College London, supporting students, alumni and staff in developing their
entrepreneurial skills.

Learning Outcomes:

At the end of this masterclass, participants should be able to:

1. Understand how to identify and build a working relationship with industry and
commercial partners as a social science researcher;

2. Explore benefits that engaging with industry and commercial partners can bring to
social scientists and the partners;

3. Understand the importance of compelling communication in different spheres of life
and how to adjust the messaging according to the needs of different stakeholders;

4. Understand elements that make communication more compelling, that extend
beyond message design.

Course Outline:

The masterclass structure will be the following:

0 — 0.10: Introduction to the session and a short icebreaker activity: Elevator pitch of your
research

0.10 - 0.40: Introduction to the concept of stakeholders, categorising stakeholders according
to their interest and power, and how to identify stakeholders in the context of social science
research

0.40 — 1.00: Practical activity of identifying stakeholders for own research

1.00 — 1.20: Discussion about the benefits of engaging with industry and commercial
partners for social science researchers, including practical examples and case studies

1.20 — 1.50: Practical activity of crafting a stakeholder engagement plan

1.50 —2.10: Break

2.10 - 3.00: Compelling communication: Difference between communicating your research
to researchers, and industry and commercial partners

3.00 — 3.25: Practical activity of crafting key messages of your research to industry and
commercial partners

3.25 - 3.50: Compelling communication: The importance of non-verbal communication
traits

3.50 — 4.00: Wrap up and key takeaways
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Reading list:

There are no preliminary readings.

Pre-course preparation:
There is no pre-course preparation.
Eligibility:

This masterclass is designed for social sciences PhD students and early career researchers.

Number of students:

Max: 50



