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• Post #MeToo, there has been several cases 

of high-profile men accused of serious 

historical sexual offences, including 

Russell Brand

• Commentary on what enabled these 

behaviours to pass unchecked hasn’t 

examined changing societal norms, which 

may have tacitly condoned and shaped 

gendered perceptions on what was deemed 

‘acceptable’ at the time

• The media has a powerful role in framing 

‘acceptable’ modes of behaviour in 

contemporary society (Berns, 2004)

• It’s a social institution which directs and 

reflects public discourse, our communal 

experience and understanding of social 

issues (Baker et al, 2020)

• Transformation of social norms through 

language happens gradually – we only 

notice it comparatively and contextually 

(Krzyżanowski, 2020)

• I’m using CADS (corpus-assisted discourse 

studies): it blends both quantitative and 

qualitative linguistic methods

• Corpus analysis: enables data-driven 

analysis of language change over time, 

evidence of linguistic trends

• Critical Discourse Analysis: enables 

analysis of language-in-use and considers 

sociocultural contexts (Paltridge, 2012)

• CDA also considers the power dynamic and 

ideological functions behind texts – ideal for 

this study of attitudes and shifting norms  

(Fairclough, 2013)

• My research explores linguistic 

representations of relationship 

norms in the UK media in the 21st 

century

• To do this, I’m using data from UK 

national newspapers (print and 

online): the Sun, the Mirror, the 

Times and the Guardian as a proxy 

for representations of public 

discourse norms

• Searched for articles about 

personal relationships from 2004, 

2014 and 2024

• From this, I’ve created a 

specialised corpus of ≅850k 

words which will form the basis of 

my research and analysis

Background + context

Media discourse + influence

“Perhaps the most surprising aspect…is why 

Russell Brand’s personal brand had not 

already imploded. He had never made any 

secret of his behaviour.”
Gordon Young, The Drum

Research focus +         

sources

Methodologies

Current status

The way in:

examining how 

relationships are 

mediated

What role does the media 

play in portraying and 

reinforcing ideological 

norms and attitudes 

associated with 

gendered sexual behaviour? 

Have these changed 

over time 
– and if so, how?

2004

• Experimenting with different corpus codes 

e.g. article genre, types of relationships, 

author gender, gender of subject/object

• Gendered relational identification e.g. 

boyfriend/girlfriend, his/her husband/wife

• Keywords + e.g. relationship as lemma – 

how does it behave diachronically?
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